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Evaluation Pattern:

Internal Evaluation: 25 Marks
External Evaluation:75 Marks

Unit Topic Weight age | No. of
% Periods
Obijectives:
To familiarize students with the basic concepts off
microeconomics and applications to business situation; the
syllabus is meant to guide the students in understanding
the real world market situation it can be used as practical
goal for decision making.
Analysis of Consumer Behavior :
Cardinal Utility and ordinal approaches
- Indifference curve concept and properties, Price / Budget|
Line
' - Consumer equilibrium - price effect - income effect - 25 15

substitution effect
- Elasticity of demand
- Measurement of Price, Income & cross Elasticity of]
demand




Theory of Production& Cost and Revenue Concepts:

A) Production Functions - Iso-quants - The Law of]
Variable Proportions - Return To Scale -
Economics of scale;

B) Different concepts of cost & their inter relations
Economic & Accounting Cost,

Implicit & Explicit Cost,
Opportunity Cost,
(Fixed, Variable, Total, Average, Average Fixed,

20

10

Average Variable, Marginal Costs & their Short
curves) - Long run cost curves with numerical

examples.

Revenue Concept:

Average Revenue - Marginal Revenue and total revenue
- objectives of a firm
- conditions of firm equilibrium in Short run & Long run -

Break Even analysis and chart

20

10

Market Structure:

Equilibrium of the firm and industry under perfect
competition in short run and long run

- short run and long run equilibrium under monopoly -
discriminating Monopoly

- monopolistic competition - Equilibrium of firm in short
run and long run

- Duopoly, oligopoly (only concept)

- Pricing methods - Marginal cost - Full cost -
Discriminating cost

-Dumping multi-product

-Transfer pricing

35

25

Total

100

60
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